Crisis Communication Theory
And Practice
Recognizing the exaggeration ways to get this ebook Crisis
Communication Theory And Practice is additionally useful.
You have remained in right site to start getting this info. get the
Crisis Communication Theory And Practice connect that we have
enough money here and check out the link.
You could purchase lead Crisis Communication Theory And
Practice or get it as soon as feasible. You could quickly download
this Crisis Communication Theory And Practice after getting deal.
So, bearing in mind you require the books swiftly, you can
straight acquire it. Its therefore enormously simple and hence
fats, isnt it? You have to favor to in this publicize

Communicating in Extreme
Crises - Elina Tachkova
2022-03-17
This book is an evidence-based
approach to handling common,
extreme crises. Extreme crises
involve strong moral outrage;
moral outrage creates
situations where traditional
crisis communication advice no
longer is effective. These
extreme crises create unique
demands for crisis managers.
Moreover, much of the
crisis-communication-theory-and-practice

traditional advice and crisis
key performance indicators
(KPIs) no longer apply.
Validated through research,
the book establishes the nature
of extreme crises, the optimal
crisis response for such crises,
and the KPIs (outcomes) crisis
managers need to measure for
extreme crises. It serves as a
guide for how to communicate
effectively during extreme
crises and provides advice
based upon experimental
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research that validates the
effectiveness of the crisis
communication interventions.
Readers do not require prior
knowledge about crisis
communication and crisis
management as the book
contains summaries of crisis
communication and
management before exploring
the more specialized topic of
extreme crises. Chapters
include extended case studies,
examining communication
within such events as the
Westpac money laundering,
VW emissions and COVID-19
crises. Communications in
Extreme Crises will be of direct
interest to scholars of crisis
communication in public
relations, corporate
communication, strategic
communication, organizational
communication programs and
management.
Effective Crisis
Communication - Robert R.
Ulmer 2017-12-11
In this fully updated Fourth
Edition of Effective Crisis
Communication, three of
today’s most respected
crisis/risk communication
crisis-communication-theory-and-practice

scholars provide the latest
theories and innovative
approaches for handling crisis.
Unlike other crisis
communication texts, this
acclaimed book answers the
question, "what now?" and
explains how organizations can
create the potential for
opportunity, renewal, and
growth through effective crisis
communication. Authors
Robert R. Ulmer, Timothy L.
Sellnow, and Matthew W.
Seeger provide guidelines for
taking the many challenges
that crises present and turning
those challenges into
opportunities. Practical lessons
and in-depth case studies
highlight successes and
failures in dealing with core
issues of crisis leadership,
including managing
uncertainty, communicating
effectively, understanding risk,
promoting communication
ethics, enabling organizational
learning, and producing
renewing responses to crisis.
New to the Fourth Edition:
New and updated examples
and case studies include
diverse cases from recent
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headlines such as SeaWorld’s
reaction to Blackfish, the
United Airlines debacle, and
the Flint Water Crisis. Updated
theories and references
throughout provide readers
with the latest information for
effective crisis communication.
Crisis Communication - Alan
Jay Zaremba 2010
Crises happen, and when they
do organizations must be
prepared to communicate
effectively with thier internal
and external stakeholders, and
with the public. This innovative
text adds theoretical coverage
and practical application to the
more traditional study of crisis
communication through case
analysis. Each chapter includes
Objectives, Case Study,
Pratitioner Perspective, and
Exercises, and an online
Instructor's
The Handbook of Crisis
Communication - W. Timothy
Coombs 2022-10-26
The revised and updated new
edition of the comprehensive
guide to crisis communication
research and practice The
Handbook of Crisis
Communication provides
crisis-communication-theory-and-practice

students, researchers, and
practitioners with a timely and
authoritative overview of the
dynamic field. Contributions by
an international team of 50
leading scholars and
practitioners demonstrate
various methodological
approaches, examine how
crisis communication is applied
in a range of specific contexts,
discuss the role of culture and
technology in crisis
communication, and present
original research of relevance
to the development and
evaluation of crisis
communication theory. Now in
its second edition, the
Handbook covers the latest
advances in global crisis
communication technology,
current trends in research and
practice, social media in crisis
communication, and more.
Each of the 38 chapters
incorporate new material
offering fresh insights into
existing areas of crisis
communication and explore
new and emerging lines of
research. A wealth of new case
studies, practical scenarios,
and in-depth analyses of recent
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crises are integrated
throughout. Examines
traditional applications, recent
advances, and emerging areas
in crisis communication
Discusses communication
approaches for organizational
crises, disasters, political
crises, and public health crises
Provides up-to-date coverage of
the latest terminology,
methods, and research trends
in the field Highlights how
crisis communication theory
and research can inform realworld practice Features
detailed analyses of crisis
communication in major events
such as terrorist attacks,
natural disasters, industrial
accidents, and global
pandemics The Handbook of
Crisis Communication, Second
Edition is an excellent textbook
for advanced students in public
relations and strategic
communication programs, and
a valuable reference for
researchers and practitioners
in fields such as crisis
communication, public
relations, and corporate
communication.
The Handbook of
crisis-communication-theory-and-practice

International Crisis
Communication Research Andreas Schwarz 2016-04-18
The Handbook of International
Crisis Communication
Research articulates a broader
understanding of crisis
communication, discussing the
theoretical, methodological,
and practical implications of
domestic and transnational
crises, featuring the work of
global scholars from a range of
sub-disciplines and related
fields. Provides the first
integrative international
perspective on crisis
communication Articulates a
broader understanding of crisis
communication, which includes
work from scholars in
journalism, public relations,
audience research, psychology,
political science, sociology,
economics, anthropology, and
international communication
Explores the topic from crossnational and cross-cultural
crisis communication
approaches Includes research
and scholars from countries
around the world and
representing all regions
Discusses a broad range of
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crisis types, such as war,
terrorism, natural disasters,
pandemia, and organizational
crises
Crisis Communications in
Canada - John E. C. Cooper
2015-06
The second edition of Crisis
Communications: A Practice
Approach offers the same
guide to the theory and
practice of modern crisis
communications as the first
edition. Updated with new case
studies and many refinements
to its theories and
explanations, Crisis
Communications takes the
same common-sense approach
to the most demanding of
communications scenarios.
Using his discussion-style
approach, the author answers
many questions students and
instructors may not have
thought to ask about the hows
and whys of crisis
communications. Like the first
book, this edition covers the
task of crisis communications
planning, including monitoring
issues, integrating stakeholder
groups into crisis plans,
adapting plans as the crisis
crisis-communication-theory-and-practice

evolves, and developing and
using the products and
processes necessary to handle
corporate crisis situations.
Features include: Case studies
drawn from recent public
relations crises, emphasizing
Canadian cases Interviews with
experts on crisis management
Creative exercises that
reinforce student
understanding "Tools" chapters
that address the effective use
of blogs, websites, and social
media as well as traditional
tools and channels such as
news releases and media
interviews.
Corporate Communication Joep Cornelissen 2011-03-17
The Third Edition of this
market-leading text has been
updated and expanded with
contemporary case material
and more detailed coverage of
the main topics and trends in
corporate communication. New
to the Third Edition: - New
chapters on strategic planning
and campaign management,
research and measurement and
CSR and community relations Greatly expanded coverage of
key areas: internal
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communication, leadership and
change Communication, issues
management, crisis
communication and corporate
branding - Other topics to
receive new coverage include:
public affairs, social media,
internal branding and issues of
globalization. - New and up-todate international case studies,
including new full-length case
studies and vignettes included
throughout the chapters. Further reading and new
questions-for-reflection will
provide the reader with a
means to challenge and further
their understanding of each of
the topics in the book. - Online
teaching material for lecturers
and students including:
instructors manual, PowerPoint
slides and new international
case studies of varied length,
SAGE Online journal readings,
videos, online glossary and web
links Praise for the Second
Edition: "This is a must-have
reference book for Chief
Executives, Finance Directors,
Corporate Communicators and
Non-executive Directors in this
"involve me" era of stakeholder
engagement and corporate
crisis-communication-theory-and-practice

communications. How I wish I
had had this book on my desk
as a Chief Reputation Officer!"
- Mary Jo Jacobi, Former Chief
Reputation Officer of HSBC
Holdings, Lehman Brothers
and Royal Dutch Shell 'This is a
comprehensive and scholarly
analysis of corporate
communications. It will offer
students and practitioners alike
a considerable aid to study and
understanding which will stand
the test of time in a fast
changing business' - Ian
Wright, Corporate Relations
Director, Diageo
Social Media and Crisis
Communication - Yan Jin
2022-02-25
The second edition of this vital
text integrates theory,
research, and application to
orient readers to the latest
thinking about the role of
social media in crisis
communication. Specific crisis
arenas such as health,
corporate, nonprofit, religious,
political, and disaster are
examined in depth, along with
social media platforms and
newer technology. Social
Media and Crisis
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Communication, Second
Edition provides a fresh look at
the role of visual
communication in social media
and a more global review of
social media and crisis
communication literature. With
an enhanced focus on the
ethics section, a short
communication overview piece,
and case studies for each area
of application, it is practical for
use in a variety of learning
settings. A must-read for
scholars, advanced students,
and practitioners who wish to
stay on the leading edge of
research, this book will appeal
to those in public relations,
strategic communications,
corporate communications,
government and NGO
communications, and
emergency and disaster
response.
The Handbook of Crisis
Communication - W. Timothy
Coombs 2023-01-24
The revised and updated new
edition of the comprehensive
guide to crisis communication
research and practice The
Handbook of Crisis
Communication provides
crisis-communication-theory-and-practice

students, researchers, and
practitioners with a timely and
authoritative overview of the
dynamic field. Contributions by
an international team of 50
leading scholars and
practitioners demonstrate
various methodological
approaches, examine how
crisis communication is applied
in a range of specific contexts,
discuss the role of culture and
technology in crisis
communication, and present
original research of relevance
to the development and
evaluation of crisis
communication theory. Now in
its second edition, the
Handbook covers the latest
advances in global crisis
communication technology,
current trends in research and
practice, social media in crisis
communication, and more.
Each of the 38 chapters
incorporate new material
offering fresh insights into
existing areas of crisis
communication and explore
new and emerging lines of
research. A wealth of new case
studies, practical scenarios,
and in-depth analyses of recent
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crises are integrated
throughout. Examines
traditional applications, recent
advances, and emerging areas
in crisis communication
Discusses communication
approaches for organizational
crises, disasters, political
crises, and public health crises
Provides up-to-date coverage of
the latest terminology,
methods, and research trends
in the field Highlights how
crisis communication theory
and research can inform realworld practice Features
detailed analyses of crisis
communication in major events
such as terrorist attacks,
natural disasters, industrial
accidents, and global
pandemics The Handbook of
Crisis Communication, Second
Edition is an excellent textbook
for advanced students in public
relations and strategic
communication programs, and
a valuable reference for
researchers and practitioners
in fields such as crisis
communication, public
relations, and corporate
communication.
Crisis Communication in
crisis-communication-theory-and-practice

Canada - Duncan Koerber
2017-10-25
Private companies that respond
poorly to a crisis may go
bankrupt, wiping out
investments and jobs. Charities
that respond poorly to a crisis
may lose donations, ending
support for the most
vulnerable. Professional
athletes, religious leaders,
CEOs, and politicians who
respond poorly to a crisis may
lose their long-standing careers
and the respect of their
colleagues, supporters, fans,
and customers. This book
offers both theory and practical
help for organizations and
professionals to deal effectively
with crises. Crisis
communication lessons have
typically been the purview of
public relations professionals.
However, since the 1990s there
has been a growing body of
scholarly research on the topic.
Crisis Communication in
Canada offers a unique
scholarly and professional
contribution, synthesizing
recent research and providing
a context for practical advice.
Written in clear and concise
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style, directed at beginners but
rooted in research, this book
will offer instructors and
students a unique resource for
the study and practice of crisis
communication.
Crisis Communication
Reader - Kristie Byrum
2021-12-19
Crisis Communication Reader
provides students with a
carefully selected collection of
articles to help them better
understand the heritage and
practice of crisis
communication. The anthology
defines the discipline and
provides a framework to
understand how contemporary
public relations professionals
anticipate, react, and deploy
crisis communication
approaches. Unit I introduces
readers to the discipline,
presents respected theories of
crisis communication,
including Situational Crisis
Communication Theory, and
offers strategies for time
management and
communication approaches to
protect an organization's
reputation during crisis. Unit II
underscores the importance of
crisis-communication-theory-and-practice

crisis communication plans and
shows readers how to assess
various stakeholders at risk
during a crisis. The readings
also explore the impact of
technology and web-enabled
communication in crisis
communication situations. The
final unit focuses on
assessment and features
readings that address image
repair and how to restore
stability in the aftermath of a
crisis. Engaging case studies
help readers learn from realworld examples and consider
the implications of both
national and local perspectives
on crisis communication. Each
unit includes editor
introductions and post-reading
questions to enrich the student
learning experience and
encourage greater levels of
retention and participation.
Crisis Communication Reader
is an ideal resource for courses
and programs in
communication and public
relations.
Crisis Management - Katarina
Holla 2018-06-27
Crisis management is an
interdisciplinary subject field
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represented by theoretical
problems, practical activity,
people management and the
art of crisis situation solving.
Overall, the studies that this
publication contains are to
provide an overview of the
state of the art mainly focused
on crisis management cycle
represented by certain phases
and steps. Topics include also
lessons learned from natural
and man-made disasters, crisis
communication, information
systems in crisis management,
civil protection and economics
in crisis management. We hope
that chapters of this book will
provide useful information
within crisis management issue
for a wide audience.
Corporate Communication Michael B. Goodman
1994-07-28
Communication has become
more complex as businesses
compete globally. This book
explores corporate
communication as both a
professional practice and as an
academic discipline. The essays
and case studies provide
numerous perspectives on
topics such as diversity, sexual
crisis-communication-theory-and-practice

harassment, global corporate
communications, and
communicating corporate
culture. These essays are
meant to stimulate thought and
encourage additional research.
ICSSED 2020 - Muhammad
Nur Sa’ban 2020-11-04
The theme of the conference is
"Reconstructing Morals,
Education, and Social Sciences
for Achieving Sustainable
Development Goals". This
theme was formulated due to
several considerations. First,
the symptoms of moral decline
that have the potential to
destroy the nation. Morals
guide humanity towards truth
and civilization. The
phenomenon of the
dehumanization process in the
industrial era that pushed
people to be part of abstract
societies tends to ignore
humanity. The education
process as a humanitarian
system is increasingly
marginalized, especially during
discussions about the industrial
revolution 4.0 and Society 5.0.
The conference placed six subthemes for speakers and
participants to share ideas,
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namely: Social Sciences and
Laws, History and Cultural
Studies, Interdisciplinary
Studies, Morals and
Humanities, Policy, Politics,
and Communication,
Education. The committee has
received 195 abstracts from
prospective speakers.
However, there are only 80
abstracts that are eligible to be
presented at this conference.
Strategic Management in Crisis
Communication - Christian
Fronz 2011
A corporate crisis situation is
an integral part of a company's
life cycle. On average, the
probability that corporate
manager will experience a
corporate crisis situation
within five years is almost as
high as 82%. Multinational
companies in particular face a
higher potential because of
their various external
environments, extended media
and respectively public interest
in their actions, and
consequently their dependence
on different public opinions as
well as the much wider impacts
because of their publics'
spread. Well planned and
crisis-communication-theory-and-practice

organisationally integrated
multinational crisis
communication is a key success
factor in a crisis situation. Yet
existing models and
frameworks in crisis
communication are rather
tactically than strategically
oriented, lack in of the depth of
the guidance they provide, and
present limitations in their
scope of application. In
addition, publications on crisis
communication provided by
experts with practical
experience mainly deal with a
wide field of case studies and
neglect scientific applications;
a holistic view on strategic
multinational crisis
communication is weak. The
dissertation examines the
nature of strategic
multinational crisis
communication and identifies
their general organisational
integration and coherences
with corporate functions within
a multinational environment.
By following a theoretical
analysis approach, deficiencies
and weaknesses of existing
crisis communication theories
and the underlying literature
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will be identified. This is
accomplished through constant
comparison of these sciencebased bodies of data with
current needs and
requirements coming from
practice (practice body of data)
in multinational crisis
communication. These results
build the foundation for a new
practice-related and
scientifically supported theory
in long term planned crisis
communication for
multinational companies. By
reducing complexity through
arranging and organising
complexity, the first generation
of a new strategic multinationa
Reputational Crises Unspun Tom Schermer 2021-10-04
This book reviews dominant
crisis communication theories,
which according to many
scholars are either too narrow
or broad for practical
application to all types of
reputational crises. Freeman,
as the progenitor of modern
stakeholder theory, has spent
much time since the original
publication trying to remove
the primary focus from
companies to that of achieving
crisis-communication-theory-and-practice

broader positive outcomes for
organisations, populations, and
the operating environment.
This book embraces the ethos
of Freeman’s revisions and
applies it to crisis
communication through
placing the reputational crisis
at the centre of a stakeholder
map, where other literature
places the company at the
centre of the stakeholder map.
This leaves the company
experiencing the crisis situated
with all other crisis
stakeholders to develop
solutions to the source of
conflict, and as a result, the
reputational crisis. Removing
the corporation from the centre
allows for other stakeholders
such as interest groups,
politicians, media, and afflicted
stakeholders, to legitimately
work towards solving the crisis.
This book uses a typology of
apologia and builds upon it to
create a means that allows
corporate managers to
genuinely apologise to crisis
victims, without necessarily
exposing the corporation to
financial liability claims. The
apologia construct developed
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herein is equally useful to
CEO’s as it is in a domestic
situation. Consistent
throughout this book is the
philosophy that all reputational
crises can be either solved, or
significantly reduced in terms
of impact. Examples used
throughout relate to reader’s
personal lives as well as
structured powerful
organisations.
Crisis Communication - Finn
Frandsen 2020-08-24
Finn Frandsen and Winni
Johansen have won the 2019
Danish communication prize
(KOM-pris) for their worldclass research in organisational
crises, crisis management and
crisis communication. This
prize is awarded by The Danish
Union of Journalists (Dansk
Journalistforbund) and Kforum.
http://mgmt.au.dk/nyheder/nyh
eder/news-item/artikel/finnfrandsen-and-winni-johansenwin-the-kom-pris-2019/ The
aim of this handbook is to
provide an up-to-date
introduction to the discipline of
crisis communication. Based on
the most recent international
research and through a series
crisis-communication-theory-and-practice

of levels (from the textual to
the inter-societal level), this
handbook introduces the
reader to the most important
concepts, models, theories and
debates within the field of
crisis communication. Crisis
communication is a young and
very vibrant field of research
and practice. It is therefore
crucial that researchers,
students and practitioners have
access to presentations and
discussions of the most recent
research. Like the other
handbooks in the HOCS series,
this handbook contains a
general introduction, a chapter
on the history of crisis
communication research, a
series of thematic chapters on
crisis communication research
at various levels, a chapter
perspectives, a glossary of key
terms, and lists of further
reading for each chapter (with
references to publications in
English, German, and French).
Overview Section I –
Introducing the field General
introduction A brief history of
crisis management and crisis
communication: From
organizational practice to
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academic discipline Reframing
the field: Public crisis
management, political crisis
management, and corporate
crisis management Section II –
Between text and context
Image repair theory Situational
crisis communication theory:
Influences, provenance,
evolution, and prospects
Contingency theory: Evolution
from a public relations theory
to a theory of strategic conflict
management Discourse of
renewal: Understanding the
theory’s implications for the
field of crisis communication
Making sense of crisis
sensemaking theory: Weick’s
contributions to the study of
crisis communication Arenas
and voices in organizational
crisis communication: How far
have we come? Visual crisis
communication Section III –
Organizational level To
minimize or mobilize? The
trade-offs associated with the
crisis communication process
Internal crisis communication:
On current and future research
Whistleblowing in
organizations Employee
reactions to negative media
crisis-communication-theory-and-practice

coverage Crisis communication
and organizational resilience
Section IV – Interorganizational
level Fixing the broken link:
Communication strategies for
supply chain crises
Reputational interdependence
and spillover: Exploring the
contextual challenges of
spillover crisis response Crisis
management consulting: An
emerging field of study Section
V – Societal level Crisis and
emergency risk
communication: Past, present,
and future Crisis
communication in public
organizations Communicating
and managing crisis in the
world of politics Crisis
communication and the
political scandal Crisis
communication and social
media: Short history of the
evolution of social media in
crisis communication Mass
media and their symbiotic
relationship with crisis Section
VI – Intersocietal level Should
CEOs of multinationals be
spokespersons during an
overseas product harm crisis?
Intercultural and multicultural
approaches to crisis
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communication Section VII –
Critical approaches Ethics in
crisis communication Section
VIII – The future The future of
organizational crises, crisis
management and crisis
communication For a detailed
table of contents, please see
here.
Crisis Communications Kathleen Fearn-Banks
2001-11-01
A casebook approach to
studying crisis communications
means learning from the
actions of those who have
experienced crises. What did
they expect? What actually
happened? Were they
prepared? What were their
strategies? What were their
challenges, pressures, and
problems? Were the news
media adversarial or
supportive? If they had to do it
again, what would they do
differently? These and other
questions are answered in the
case studies of this second
edition. Presenting
organizational and individual
problems that may become
crises and the communication
responses to these situations,
crisis-communication-theory-and-practice

this revision of Fearn-Banks'
very successful text: * presents
crisis communication theory,
including a critique of the
communications of White Star
Lines after its Titanic sank on
its maiden voyage; * describes
ways of determining the most
likely and most damaging
crises that may strike an
organization; * centers on
causes of crisis--rumor,
"gotcha" television news and
the non-expert expert, and
crises caused by the news
media; * gets into the 21st
century and cyberspace-caused
crises, including mini-cases of
rogue Web sites and e-mail
rumors; * explains how to
communicate with the news
media, lawyers, internal
publics or audiences, and
external publics; and * includes
narrated case studies
illustrating how spokespersons
and managers used
communication in several kinds
of crises. The text is
supplemented by a workbook,
enabling students to test their
knowledge and develop their
skills. Written as a primer for
crisis communications, public
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relations, and communications
management, Crisis
Communications serves as an
essential resource in the
practice of public relations and
corporate communications.
Ongoing Crisis Communication
- W. Timothy Coombs
2018-11-29
Ongoing Crisis
Communication: Planning,
Managing, and Responding
provides an integrated
approach to crisis
communication that spans the
entire crisis management
process and crosses various
disciplines. A truly integrative
and comprehensive text, this
book explains how crisis
management can prevent or
reduce the threats of a crisis,
providing guidelines for how
best to act and react in an
emergency situation. The Fifth
Edition includes new coverage
of social media, social
networking sites, and terrorist
threats and includes expanded
discussions of internal crisis
communication and intuition in
decision making.
Strategic Communication
Theory and Practice - Carl H.
crisis-communication-theory-and-practice

Botan 2017-12-18
A guide to strategic
communication that can be
applied across a range of
subfields at all three
levels—grand strategic,
strategic, and tactical
communication Communication
is a core function of every
human organization so when
you work with communication
you are working with the very
core of the organization.
Written for students,
academics, and professionals,
Strategic Communication
Theory and Practice: The
Cocreational Model argues for
a single unified field of
strategic communication based
in the three large core
subfields of public relations,
marketing communication, and
health communication, as well
as strategic communicators
working in many other
subfields such as political
communication, issues
management, crisis
communication, risk
communication, environmental
and science communication,
social movements, counter
terrorism communication,
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public diplomacy, public safety
and disaster management, and
others. Strategic
Communication Theory and
Practice is built around a
cocreational model that shifts
the focus from organizational
needs and the messages
crafted to achieve them, to a
publics-centered view placing
publics and their ability to
cocreate new meanings
squarely in the center of
strategic communication
theory and practice. The
author—a noted expert in the
field—outlines the theories,
campaign strategies, common
issues, and cutting edge
challenges facing strategic
communication, including the
role of social media, ethics, and
intercultural strategic
communication. As the author
explains, the term "strategic
communication" properly
refers only to the planned
campaigns that grow out of
research and understanding
what publics think and want.
This vital resource answers the
questions of whether, and how,
strategic-level skills can be
used across fields, as it:
crisis-communication-theory-and-practice

Explores the role of theory and
the cocreational meta-theory in
strategic communication
Outlines ethical practices and
problems in the field Includes
information on basic campaign
strategies Offers the most
recent information on risk
communication, preparedness
and terrorism communication,
and employment in strategic
communication Redefines
major concepts, such as
publics, from a cocreational
perspective
The SAGE Handbook of Public
Relations - Robert L. Heath
2010-07-29
Reflecting advances in theory,
research, and application in the
discipline since the publication
of the Handbook of Public
Relations in 2001, this new
volume is global in scope and
unmatched in its coverage of
both academic research and
professional best practice. It
presents major theories in the
words of the leading advocates
for each theory; positions
public relations as a positive
force to help make society
more fully functional; and
challenges academics and
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practitioners to identify best
practices that can inform the
work of those in the profession.
Reimagining
Communication: Action Michael Filimowicz 2020-08-04
As a part of an extensive
exploration, Reimagining
Communication: Action
investigates the practical
implications of communication
as a cultural industry, media
ecology, and a complex social
activity integral to all domains
of life. The Reimagining
Communication series develops
a new information architecture
for the field of communications
studies, grounded in its
interdisciplinary origins and
looking ahead to emerging
trends as researchers take into
account new media
technologies and their impacts
on society and culture. The
diverse and comprehensive
body of contributions in this
unique interdisciplinary
resource explore
communication as a form of
action within a mix of social,
cultural, political, and
economic contexts. They
emphasize the continuously
crisis-communication-theory-and-practice

expanding horizons of the field
by engaging with the latest
trends in practical inquiry
within communication studies.
Reflecting on the truly diverse
implications of communicative
processes and representations,
Reimagining Communication:
Action covers key practical
developments of concern to the
field. It integrates diverse
theoretical and practice-based
perspectives to emphasize the
purpose and significance of
communication to human
experience at individual and
social levels in a uniquely
accessible and engaging way.
This is an essential
introductory text for advanced
undergraduate and graduate
students, along with scholars of
communication, broadcast
media, and interactive
technologies, with an
interdisciplinary focus and an
emphasis on the integration of
new technologies.
Public Relations Campaigns Regina M. Luttrell 2021-01-09
With a focus on the tools
needed for working in the PR
industry, Public Relations
Campaigns: An Integrated
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Approach gives students a
hands-on introduction to
creating successful, integrated
PR campaigns. Authors Regina
M. Luttrell and Luke W.
Capizzo present the ROSTIR
model (research/diagnosis,
objectives, strategy, tactics,
implementation, and
reporting/evaluation) and
PESO model (paid, earned,
shared/social, and owned
media) to show students a
framework for practitioners to
plan effectively and use all of
the resources available to them
to create winning campaigns.
The Second Edition emphasizes
the importance of diversity
initiatives and teaches students
how to integrate a crosscultural approach to PR
strategies.
Current Trends and Issues in
Internal Communication Linjuan Rita Men 2021-10-30
This edited book delves into
important current issues and
trends in internal
communication from a
strategic communication
perspective. It presents recent
research findings, theories,
best practices, and cases in
crisis-communication-theory-and-practice

internal communication on a
global scale. The book
discusses emerging and
important long-standing issues
in-depth, including topics such
as employee advocacy, internal
social media, internal issue
management and crisis
communication, employee
activism, purposeful
communication, leadership
communication, internal CSR
communication, crosscultural/global internal
communications, internal
communication, and employee
well-being. Within these topics,
the chapters address the
function of internal
communications in
contemporary times, the role of
leaders, how to integrate
emerging technologies,
building an internal brand, and
measuring the effectiveness of
internal communication. This
book will be a comprehensive
source on internal
communication, especially on
its new theoretical
development related to the
emerging issues and trends,
best practices, and future
directions for research and
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practice.
Effective Crisis Communication
- Robert R. Ulmer 2010-11-03
In this fully updated Second
Edition, three of today’s most
respected crisis/risk
communication scholars
provide the latest theory,
practice, and innovative
approaches for handling crisis.
This acclaimed book presents
the discourse of renewal as a
theory to manage crises
effectively. The book provides
15 in-depth case studies that
highlight successes and
failures in dealing with core
issues of crisis leadership,
managing uncertainty,
communicating effectively,
understanding risk, promoting
communication ethics, enabling
organizational learning, and
producing renewing responses
to crisis. Unlike other crisis
communication texts, this book
answers the question, “What
now?” and explains how
organizations can and should
emerge from crisis.
Crisis Communication - Finn
Frandsen 2020-08-24
Finn Frandsen and Winni
Johansen have won the 2019
crisis-communication-theory-and-practice

Danish communication prize
(KOM-pris) for their worldclass research in organisational
crises, crisis management and
crisis communication. This
prize is awarded by The Danish
Union of Journalists (Dansk
Journalistforbund) and Kforum.
http://mgmt.au.dk/nyheder/nyh
eder/news-item/artikel/finnfrandsen-and-winni-johansenwin-the-kom-pris-2019/ The
aim of this handbook is to
provide an up-to-date
introduction to the discipline of
crisis communication. Based on
the most recent international
research and through a series
of levels (from the textual to
the inter-societal level), this
handbook introduces the
reader to the most important
concepts, models, theories and
debates within the field of
crisis communication. Crisis
communication is a young and
very vibrant field of research
and practice. It is therefore
crucial that researchers,
students and practitioners have
access to presentations and
discussions of the most recent
research. Like the other
handbooks in the HOCS series,
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this handbook contains a
general introduction, a chapter
on the history of crisis
communication research, a
series of thematic chapters on
crisis communication research
at various levels, a chapter
perspectives, a glossary of key
terms, and lists of further
reading for each chapter (with
references to publications in
English, German, and French).
Overview Section I –
Introducing the field General
introduction A brief history of
crisis management and crisis
communication: From
organizational practice to
academic discipline Reframing
the field: Public crisis
management, political crisis
management, and corporate
crisis management Section II –
Between text and context
Image repair theory Situational
crisis communication theory:
Influences, provenance,
evolution, and prospects
Contingency theory: Evolution
from a public relations theory
to a theory of strategic conflict
management Discourse of
renewal: Understanding the
theory’s implications for the
crisis-communication-theory-and-practice

field of crisis communication
Making sense of crisis
sensemaking theory: Weick’s
contributions to the study of
crisis communication Arenas
and voices in organizational
crisis communication: How far
have we come? Visual crisis
communication Section III –
Organizational level To
minimize or mobilize? The
trade-offs associated with the
crisis communication process
Internal crisis communication:
On current and future research
Whistleblowing in
organizations Employee
reactions to negative media
coverage Crisis communication
and organizational resilience
Section IV – Interorganizational
level Fixing the broken link:
Communication strategies for
supply chain crises
Reputational interdependence
and spillover: Exploring the
contextual challenges of
spillover crisis response Crisis
management consulting: An
emerging field of study Section
V – Societal level Crisis and
emergency risk
communication: Past, present,
and future Crisis
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communication in public
organizations Communicating
and managing crisis in the
world of politics Crisis
communication and the
political scandal Crisis
communication and social
media: Short history of the
evolution of social media in
crisis communication Mass
media and their symbiotic
relationship with crisis Section
VI – Intersocietal level Should
CEOs of multinationals be
spokespersons during an
overseas product harm crisis?
Intercultural and multicultural
approaches to crisis
communication Section VII –
Critical approaches Ethics in
crisis communication Section
VIII – The future The future of
organizational crises, crisis
management and crisis
communication For a detailed
table of contents, please see
here.
Handbook of Risk and Crisis
Communication - Robert L.
Heath 2020-10-28
The Handbook of Risk and
Crisis Communication explores
the scope and purpose of risk,
and its counterpart, crisis, to
crisis-communication-theory-and-practice

facilitate the understanding of
these issues from conceptual
and strategic perspectives.
Recognizing that risk is a
central feature of our daily
lives, found in relationships,
organizations, governments,
the environment, and a wide
variety of interactions,
contributors to this volume
explore such questions as
"What is likely to happen, to
whom, and with what
consequences?" "To what
extent can science and
vigilance prevent or mitigate
negative outcomes?" and "What
obligation do some segments of
local, national, and global
populations have to help other
segments manage risks?",
shedding light on the issues in
the quest for definitive
answers. The Handbook offers
a broad approach to the study
of risk and crisis as joint
concerns. Chapters explore the
reach of crisis and risk
communication, define and
examine key constructs, and
parse the contexts of these
vital areas. As a whole, the
volume presents a
comprehensive array of studies
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that highlight the standard
principles and theories on both
topics, serving as the largest
effort to date focused on
engaging risk communication
discussions in a comprehensive
manner. Now available in
paperback, the Handbook of
Risk and Crisis Communication
can be readily used in graduate
coursework and individual
research programs. With
perspectives from psychology,
sociology, anthropology,
political science, economics,
and communication, the
Handbook provides vital
insights for all disciplines
studying risk, and is required
reading for scholars and
researchers investigating risk
and crisis in various contexts.
Crisis Communication - Alan
Jay Zaremba 2015-05-18
Crises happen. When they do,
organizations must learn to
effectively communicate with
their internal and external
stakeholders, as well as the
public, in order to salvage their
reputation and achieve longterm positive effects.
Ineffective communication
during times of crisis can
crisis-communication-theory-and-practice

indelibly stain an
organization's reputation in the
eyes of both the public and the
members of the organization.
The subject of crisis
communication has evolved
from a public relations
paradigm of reactive image
control to an examination of
both internal and external
communication, which requires
proactive as well as reactive
planning. There are many
challenges in this text, for
crisis communication involves
more than case analysis;
students must examine
theories and then apply these
principles. This text prepares
students by: Providing a
theoretical framework for
understanding crisis
communication Examining the
recommendations of academics
and practitioners Reviewing
cases that required efficient
communication during crises
Describing the steps and
stages for crisis communication
planning Crisis Communication
is a highly readable blend of
theory and practice that
provides students with a solid
foundation for effective crisis
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communication.
Case Studies in Crisis
Communication - Amiso M.
George 1997-08-13
Case Studies in Crisis
Communication: International
Perspectives on Hits and
Misses was created to fill the
gap for a much-needed
textbook in case studies in
crisis communication from
international perspectives. The
events of September 11, 2001,
other major world crises, and
the ongoing macroeconomic
challenges of financial
institutions, justify the need for
this book. While existing
textbooks on the subject focus
on U.S. corporate cases, they
may not appeal equally to
students and practitioners in
other countries, hence the
need to analyze cases from the
United States and from other
world regions. The variety and
the international focus of the
cases, be they environmental,
health or management
successes or failures, makes
this book more appealing to a
wider audience. These cases
examine socio-cultural issues
associated with responding to a
crisis-communication-theory-and-practice

variety of crises.
Krisenmanagement in der
Mediengesellschaft - Tobias
Nolting 2009-01-22
Der Band verbindet in seiner
Ausrichtung eine
wissenschaftliche Einordnung
mit Beiträgen von Vertretern
aus der Praxis und zeigt den
aktuellen Diskurs,
Herausforderungen sowie
Perspektiven im Bereich der
Krisenkommunikation auf. Im
Mittelpunkt der Betrachtungen
stehen dabei die Bedingungen,
Formen und Folgen von
Krisenkommunikation als Teil
des
Kommunikationsmanagements
von Unternehmen und
Organisationen. Dabei wird auf
die Vorbereitung auf eine
erfolgreiche
Kommunikationsstrategie
ebenso eingegangen wie auf
die Medien- und
Öffentlichkeitsarbeit im
Krisenfall und die
abschließende Evaluation im
Anschluss an eine
Krisensituation.
Strategic Communication in
Context: Theoretical Debates
and Applied Research - Sara
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Balonas 2021-07-30
Strategic communication is
becoming more relevant in
communication sciences,
though it needs to deepen its
reflective practices, especially
considering its potential in a
VUCA world — volatile,
uncertain, complex and
ambiguous. The capillary,
holistic and result-oriented
nature that portrays this
scientific field has led to the
imperative of expanding
knowledge about the different
approaches, methodologies and
impacts in all kinds of
organisations when strategic
communication is applied.
Therefore Strategic
Communication in Context:
Theoretical Debates and
Applied Research assembles
several studies and essays by
renowned authors who explore
the topic from different angles,
thus testing the elasticity of the
concept. Moreover, this group
of authors represents various
schools of thought and
geographies, making this book
particularly rich and crossdisciplinary.
Strategizing Communication crisis-communication-theory-and-practice

Ib T. Gulbrandsen 2020
Strategizing Communication
offers a unique perspective on
the theory and practice of
strategic communication. The
core argument lies in the title:
strategizing - the process of
acting and speaking
strategically. In the process of
strategizing, understanding
and leveraging contextual
factors such as competition,
technological developments,
current events as well as
organizational culture,
structure and practices will
determine the organization's
communicative success.
Strategizing Communication
offers a unique perspective on
the theory and practice of
strategic communication. The
core argument lies in the title:
strategizing - the process of
acting and speaking
strategically. In the process of
strategizing, understanding
and leveraging contextual
factors such as competition,
technological developments,
current events as well as
organizational culture,
structure and practices will
determine the organization's
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communicative success. Now in
its second edition, Strategizing
Communication is written for
students and practitioners
interested in learning about
and acquiring tools for dealing
with the many and varied
challenges, which
organizations face when
communicating in today's
hybrid media landscape.
Thoroughly rewritten, the new
edition includes updated cases
and fresh empirical examples,
considerations of current
developments in areas like
social corporate sustainability
and crisis communication as
well as detailed accounts of
relevant theories of e.g.
organizational culture and
sociomateriality. The goal,
however, remains the same: to
enable readers to deal with the
dynamics and contingencies of
strategizing communication - to
plan for process.
Applied Crisis
Communication and Crisis
Management - W. Timothy
Coombs 2013-06-11
Designed to give students and
public relations professionals
the knowledge and skills they
crisis-communication-theory-and-practice

need to become successful
crisis managers, Applied Crisis
Communication and Crisis
Management: Cases and
Exercises by W. Timothy
Coombs, includes a wide range
of cases that explore crisis
communication and
management in action using a
practical approach. In the first
two chapters, the author
introduces key theories and
principles in crisis
communication, which students
apply by analyzing 17 cases
drawn from recent headlines.
Cases are explored from precrisis, mid-crisis, and postcrisis communication
perspectives, and include a
range of predominant crisis
scenarios from product recalls
to lawsuits to environmental
disasters.
Advancing Crisis
Communication Effectiveness Yan Jin 2020-12-29
Advancing Crisis
Communication Effectiveness
shows how crisis
communication plans and
efforts for complex and
challenging issues benefit
when academic perspectives
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are connected with practitioner
experiences. This book brings
crisis and public relations
scholars together with
practicing professionals to
integrate academic theories
and research with the
knowledge and lessons learned
on the frontlines of crisis
communication and
management. This book
illustrates how having insights
and observations from both
leading crisis communication
scholars and professionals
strengthens crisis management
and communication strategies,
plans, and coordination.
Chapters co-authored by
leading scholars and
professionals highlight how
academic theories and
research can inform crisis
management and response and how practitioners can
utilize, inform, and strengthen
academic theories and
research. For each topic area
covered, examples and
applications are provided that
show how integrating public
relations scholarship with
practice can advance crisis
communication effectiveness.
crisis-communication-theory-and-practice

This book represents a unique
and timely contribution to the
field of crisis management and
communication. It will be an
important resource for public
relations and crisis
management and
communication scholars,
educators, professionals,
consultants, and graduate
students.
The Handbook of Strategic
Communication - Carl H. Botan
2021-04-27
Presents cocreational
perspectives on current
international practices and
theories relevant to strategic
communication The Handbook
of Strategic Communication
brings together work from
leading scholars and
practitioners in the field to
explore the many practical,
national and cultural
differences in modern
approaches to strategic
communication. Designed to
provide a coherent
understanding of strategic
communication across various
subfields, this authoritative
volume familiarizes
practitioners, researchers, and
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advanced students with an
inclusive range of international
practices, current theories, and
contemporary debates and
issues in this dynamic,
multidisciplinary field. This
Handbook covers an expansive
range of strategic
communication models,
theories, and applications,
comprising two dozen in-depth
chapters written by
international scholars and
practitioners. In-depth essays
discuss the three core areas of
strategic
communication—public
relations, marketing
communication, and health
communication—and their
many subfields, such as
political communication, issues
management, crisis and risk
communication, environmental
and science communication,
public diplomacy, disaster
management, strategic
communication for social
movements and religious
communities, and many others.
This timely volume: Challenges
common assumptions about the
narrowness of strategic
communication Highlights
crisis-communication-theory-and-practice

ongoing efforts to unify the
understanding and practice of
strategic communication
across a range of subfields
Discusses models and theories
applied to diverse areas such
as conflict resolution, research
and evaluation, tobacco
control, climate change, and
counter terrorism strategic
communication Examines
current research and models of
strategic communication, such
as the application of the
CAUSE Model to climate
change communication
Explores strategic
communication approaches in
various international contexts,
including patient-oriented
healthcare in Russia, road and
tunnel safety in Norway, public
sector communication in
Turkey, and ethical conflict
resolution in Guatemala The
Handbook of Strategic
Communication is an
indispensable resource for
practitioners, researchers,
scholars, and students involved
in any aspect of strategic
communication across its many
subfields.
Handbuch Krisenmanagement 28/33
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Ansgar Thießen 2013-09-18
Das Handbuch
Krisenmanagement ist das
zentrale Nachschlagewerk für
post-modernes
Krisenmanagement. Erstmalig
widmet sich ein Band derart
umfassend aus Theorie und
Praxis neuen Erkenntnissen
und Entwicklungen im
Krisenmanagement. Während
Krisen lange mit Handbüchern,
Massenkommunikation,
vorgefertigten Prozessen oder
externen Beratern begegnet
wurden, stehen heute Themen
wie Agilität, Erfahrungswissen,
Netzwerk- und
Entscheidungsfähigkeit sowie
das durchdachte Management
von Ansprüchen einzelner
Meinungsführer im
Vordergrund. Insgesamt leisten
30 Autoren, die dieses postmoderne Krisenmanagement
mit geprägt haben,
systematisierende Beiträge und
entfalten das Thema in vier
inhaltlichen Feldern: - den
Grundlagen als Fundament für
die für das Krisenmanagement
zentralen Denkweisen
(Strategie, Krise, Stakeholder
Management, Reputation und
crisis-communication-theory-and-practice

Krisenmanagement/Krisenkom
munikation), - den Strukturen
des Krisenmanagements
(Krisenbewältigung,
Krisenwahrnehmung,
Interorganisationsbeziehungen
und Kulturphänomene sowie
die Anspruchsgruppen Medien,
Mitarbeiter und Juristen), - den
Handlungsfeldern mit den in
Krisen zentralen Bereichen
unternehmerischer Entscheide
(Management, Aufsichts/Verwaltungsrat,
Rechtsabteilung und
Kommunikationsabteilung) und
- den Grenzen des
Krisenmanagements – ob durch
funktionale Transparenz
gesteuert oder durch
Mechanismen öffentlicher
Wahrnehmung ungewollt
aufgezeigt. Mit Beiträgen von
Anfried Baier-Fuchs, Olivier
Berthod, Nanette Besson,
Timothy Coombs, Jesper
Falkenheimer, Mats Heide,
Olaf Hoffjan, Thorsten
Hofmann, Kurt Imhof, Joachim
Klewes, Ulrich Krystek,
Joachim Kuss, Mischa Lentz,
Klaus Lintemeier, Klaus
Merten, Hartwin Möhrle,
Gordon Müller-Seitz, Simone
29/33

Downloaded from
report.bicworld.com on by
guest

M. Ostermann, Dirk Popp,
Matthias Prinz, Juliana Raupp,
Martin Riecken, Swaran
Sandhou, Victor Schmid,
Alexander M. Schmitt-Geiger,
Georg Schreyögg, Frederike
Schultz, Jörg Sydow und Armin
Töpfer.
Theorizing Crisis
Communication - Timothy L.
Sellnow 2021-02-17
Explore the major theories
within crisis communication,
fully revised and updated
Theorizing Crisis
Communication provides a
comprehensive and state-ofthe-art review of both current
and emerging theoretical
frameworks designed to
explain the development,
management, and
consequences of natural and
human-caused crises. A
critique of the many theoretical
approaches of crisis
communication, this volume
provides readers with an indepth understanding of the
management, response,
resolution, and significance of
failures in corporate
responsibility, as well as
destructive global events such
crisis-communication-theory-and-practice

as pandemics, earthquakes,
hurricanes, tsunamis, chemical
spills, and terrorist attacks.
This second edition contains
new theories from related
subfields and updated
examples, references, and case
examples. New chapters
discuss metatheoretical
considerations and theoretical
advancements in the study of
social media. Throughout the
text, the authors highlight
similarities, patterns, and
relationships across different
crisis types and offer insight
into the application of theory in
the real world. Integrating
work from organizational
studies, social sciences, public
relations, and public health,
this book: Covers a broad
range of crisis communication
theories, including those
relevant to emergency
response, risk management,
ethics, resilience and crisis
warning, development, and
outcomes Presents theoretical
frameworks based on research
disciplines including sociology,
psychology, applied
anthropology, and criminal
justice Provides clear and
30/33

Downloaded from
report.bicworld.com on by
guest

compelling examples of
application of theory in
contexts such as rhetoric, mass
communication, social media,
and warning systems Offers a
systematic and accessible
presentation of topics by
explaining each theory,
describing its applications, and
discussing its advantages and
drawbacks Theorizing Crisis
Communication, Second
Edition, is the perfect textbook
for advanced undergraduate
and graduate students of crisis
and risk communication, and
an importance reference for
scholars, researchers, and
practitioners in fields including
crisis communication,
emergency management,
disaster studies, sociology,
psychology, and anthropology.
Crisis Communication Planning
and Strategies for Nonprofit
Leaders - Brittany “Brie” Haupt
2022-11-30
Crisis Communication Planning
and Strategies for Nonprofit
Leaders examines the unique
position of nonprofit
organizations in an intersection
of providing public services
and also being a part of
crisis-communication-theory-and-practice

Emergency and crisis
management practices. This
text discusses the evolution of
crisis communication planning,
the unique position of nonprofit
organizations and the crises
they face, along with provision
of conceptual and theoretical
frameworks to generate
effective crisis communication
plans for nonprofit
organizations to utilize within
diverse crises. Through the use
of innovative real-life case
studies investigating the
impact of crisis communication
plans, this book provides the
foundational knowledge of
crisis communication planning,
theoretically supported
strategies, crisis typology and
planning resources. Each
chapter focuses on critical
strategic planning concepts
and includes a summary of key
points, discussion questions
and additional resources for
each concept. With this text,
nonprofit organizations will be
able to strategically plan for
organization-specific and
emergency management
related crises, develop effective
crisis communication plans,
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garner internal and external
support and generate
assessment strategies to
maintain the relevancy of these
plans within their future
endeavors. Crisis
Communication Planning and
Strategies for Nonprofit
Leaders offers a new and
insightful approach to crisis
communication planning to
assist nonprofit organizations
that are called upon to fulfill a
variety of community needs,
such as sheltering, food
distribution, relief funding,
family reunification services,
volunteer mobilization and
much more. It is an essential
resource for nonprofit
organizations.
The Handbook of Strategic
Communication - Carl H.
Botan 2021-07-01
Presents cocreational
perspectives on current
international practices and
theories relevant to strategic
communication The Handbook
of Strategic Communication
brings together work from
leading scholars and
practitioners in the field to
explore the many practical,
crisis-communication-theory-and-practice

national and cultural
differences in modern
approaches to strategic
communication. Designed to
provide a coherent
understanding of strategic
communication across various
subfields, this authoritative
volume familiarizes
practitioners, researchers, and
advanced students with an
inclusive range of international
practices, current theories, and
contemporary debates and
issues in this dynamic,
multidisciplinary field. This
Handbook covers an expansive
range of strategic
communication models,
theories, and applications,
comprising two dozen in-depth
chapters written by
international scholars and
practitioners. In-depth essays
discuss the three core areas of
strategic
communication—public
relations, marketing
communication, and health
communication—and their
many subfields, such as
political communication, issues
management, crisis and risk
communication, environmental
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and science communication,
public diplomacy, disaster
management, strategic
communication for social
movements and religious
communities, and many others.
This timely volume: Challenges
common assumptions about the
narrowness of strategic
communication Highlights
ongoing efforts to unify the
understanding and practice of
strategic communication
across a range of subfields
Discusses models and theories
applied to diverse areas such
as conflict resolution, research
and evaluation, tobacco
control, climate change, and
counter terrorism strategic
communication Examines
current research and models of
strategic communication, such
as the application of the
CAUSE Model to climate
change communication
Explores strategic
communication approaches in
various international contexts,
including patient-oriented
healthcare in Russia, road and

crisis-communication-theory-and-practice

tunnel safety in Norway, public
sector communication in
Turkey, and ethical conflict
resolution in Guatemala The
Handbook of Strategic
Communication is an
indispensable resource for
practitioners, researchers,
scholars, and students involved
in any aspect of strategic
communication across its many
subfields.
Crisis Leadership in Higher
Education - Ralph A Gigliotti
2019-10-11
There was a time when crises
on college and university
campuses were relatively rare
and episodic. Much has
changed, and it has changed
quite rapidly. Drawing upon
original research, Crisis
Leadership in Higher
Education presents a theoryinformed framework for
academic and administrative
leaders who must navigate the
institutional and environmental
crises that are most germane
to institutions of higher
education.
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